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Effective LCA with
Simapro
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Carbon Footprint

Bgﬁl?t&&ﬁ (AR

FEEh)

3000rmb/person
300076/ A

Design for
sustainability (DfS)
for professionals
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Strategic Product
Green Innovation,
communication
and Management
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Eco design in
house training
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30000rmb/course
300007C/IK

Code
WS

EV-01-LCA

EV-02-CF

EV-03-DfS

EV-04-GM

EV-05-ED

Length
R

2 days
MR

0.5 day
1pm-
6pm

PR
16

2 days

2K

0.5 day
8am-
12am

FR
48
1255

2 days

2K

Date

=F:]
dd/mm

1/3-2/3;
1/6-2/6;
1/9-2/9;

1/12-
2/12

3/3;
3/6;
3/9;
3/12

30/5-
31/5;

29/11-
30/11

3/3;
3/6;
3/9;
3/12

N/A, in
house
training
only
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Please see the following flyers for more

On site internal training is also available per request

Tel: +86-21-61931118
Email: greenevents@ecovane.cn

Target audience
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Professionals involved in
product innovation and
sustainability, including
innovators,

product developers,
company executive
managers,
environmental managers,
intermediates such as
consultants, centre of
excellence, and
researchers. It is also
relevant for professionals
from business
associations,

NGOs, and governments
that work with industry in
joint projects.
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C level executives
Senior product and
strategic managers;
Sustainability directors
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Representatives from all
relevant departments in
the company
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Training Objective

WIEH I
1. understanding LCA and performing LCA’s with SimaPro
2. Hand on experience and know-how regarding concepts and applications of LCA (e.g. CO2 footprinting),
data collection, impact assessment and interpretation of LCA results.
3. model LCA with the most profit of using SimaPro 7.
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After the course you can take back: theories and development of GHG footprint, the methodologies and
standards, GHG accounting practice and management
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This two days course with the state of the art DfS knowhow and practice, aims to enable the audience:
1.  Starta quick design for sustainability at home company;

2.  Understand the concept, context, its rationale and approaches to DfS;

3.  Get familiar with tools like benchmarking, creativity techniques and other DfS rules

4. Getto know how to manage DfS in a company
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During the course your concept about green and its relationship with business, profit, value chain and success
will be interactively challenged, you might be triggered or inspired by the adventurous green programs from
the world renowned top green wave riders. This is the course for success with Green.
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This course is for both environmental expert and none expert, the message is simple and clear: make green a
success in the company, using plain language (in the other words, no esoteric environmental language) and
practice to show the knowledge and approach to success with eco design, the purpose of the training is to start
or enhance the eco design program in the company and make sure it is a success instead of a failure.

ASURFE XS B Z0 RARIITLA AR, TARIERE LA b, BHIRFRRE S AR 1. i ik
AV BT AR R . ASURAR S8t G i P AR PR RS, T A I A BT 5 A S 1) 5 = e 1 s
Bt LSBT RN A . AR Y H ROAE TR CRAE AL A DT R SR (e et S B, 3T CTF R A4
M 3t — A ARAE I 4% 0 et 3 Bl A V3RS 52 L 34

LR T A2

http://www.ecovane.cn/events/register.asp

Ecovane Environmental CO,. LTD

Your Strategic Partner for Green Competitive Advantage
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Effective LCA with Simapro
A i JEL AT A S Simaprof/E

Objective of Training

1. understanding LCA and performing LCA’s with SimaPro

2. Hand on experience and know-how regarding concepts
and applications of LCA (e.g. CO2 footprinting), data
collection, impact assessment and interpretation of LCA
results.

3. model LCA with the most profit of using SimaPro 7.
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Who should attend

Professionals involved in

product innovation and sustainability, including
innovators,

product developers, company executive
managers,

environmental managers, intermediates such as
consultants, centre of excellence, and
researchers. It is also relevant for professionals
from business associations,

NGOs, and governments that work with industry
in

joint projects.
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Date (dd/mm): 1/3-2/3; 1/6-2/6; 1/9-2/9; 1/12-2/12

Course code: EV-01-LCA

About LCA and the course

These training sessions are dedicated to understanding Life Cycle Assessment (LCA) and performing LCA and other
applications with SimaPro. LCA is a tool used to evaluate and analyze the environmental impact of a product or service
through its entire life cycle. At these training sessions you will learn about the LCA concept and its applications as well
as LCA methodology (including data collection, impact assessment, interpretation of results etc). Furthermore, you will
learn how to model LCA's and how to best utilize SimaPro software.

LCA can be used for eco-design, to verify green marketing claims, to improve supply chain efficiency, for sustainable
strategy design, policy making, carbon foot printing and more. This is entry level training and is therefore suitable for
any professionals or academics whose work relates to these topics.

Testimony
This training has benefited me greatly in relation to both my theoretical knowledge of LCA and practical
knowhow with Simapro software. The training covered the key concepts and points of LCA conduct such as goal
and scope setting (Functional unit, boundary, allocation) and impact interpretation so as to ensure the quality of
LCA conduct and conclusions. Although | have worked with these concepts and methodologies before, | can
honestly say 70% of my previous LCA understanding was unclear and 30% was totally incorrect. | came to the
training with many questions and returned home with crystal clear understanding. | also benefited a lot from my
discussions with Bill concerning the application of LCA. | appreciate and acknowledge Bill & Susie’s abundant LCA

experience and practical skill with the SimaPro software.

V2 Huawel

Content of Training | PRFEHEE

Concepts and application of LCA
How to start and conduct an LCA

How to build inventories
Data collection strategies and readily available databases
(such as ecoinvent and input-output data)

Structure of SimaPro
Libraries and projects

Modeling a life cycle in SimaPro
Processes and product stages, waste scenarios and life cycles

Impact assessment
Theory behind impact assessment methods, how to select
the most appropriate method and how to use it in SimaPro

Analyzing and interpreting results
Impact assessment in practice and Monte Carlo uncertainty
assessment
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Ecovane Environmental CO,. LTD

Tel: +86-21-61931118

Email: greenevents@ecovane.cn Your Strategic Partner for Green Competitive Advantage
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Date (dd/mm): 3/3; 3/6; 3/9; 3/12

Carbon Footprint

S . Course code: EV-02-CF
BRHEBAZ A CHB 7= 5D

About CF and the course

Obje ctive from Traini ng This t.raini‘ng program is designed to pr.ovid.e ‘profes‘sionals who have distinguished themselves as Iea.ders in the

growing field of product carbon footprint, it is dedicated to understand PCF (Product Carbon Footprint) and PCF
calculation process on an entrance level, you can learn PAS 2050 to quantify the product carbon footprint
through LCA methodology, typical case studies will be presented and analyzed along with the theoretical
training for better understanding.

Learning the methods and standards through Product
life cycle assessment to determine product’s greenhouse
gas emissions;

Be able to carry out internal assessment activities
independently;

Expect to become a product carbon emission expert
within internal management of the company;

Companies are now facing more pressure to calculate, report and reduce their GHG emission to meet the
requirement of international and domestic regulation. . Calculating and analyzing product carbon footprint
should be the first step to know how to reduce the emission. It is also a good starting point to report the
company’s carbon footprint as it links between the business and the consumer, passes on and transforms the
carbon footprint information of the product from raw material to production, distribution, usage until
disposition/reuse.

Testimony

This training was very helpful for my understanding of LCA from a holistic perspective. Although | have dabbled in LCA before,
the effect of my work was quite limited due to my lack in understanding of various LCA documents. This LCA training helped
me construct a framework for LCA and provided guidance for my future learning and usage of LCA.

Content of Training
Who should attend

Professionals involved in
product innovation and sustainability, including

Introduction and background of PAS 2050

Calculation of product footprint according to the PAS 2050 standard

Lnrr;?j\;actto‘;se,velopers' company executive Learning the methods and processes through product life cycle assessment to determine
managers, product’s greenhouse gas emissions;
environmental managers, intermediates such as Further works needs to be done
consultants, centre of excellence, and Verification, improvement (emission reduction) and communication (through labeling)
researchers. It is also relevant for professionals Case studies analysis
from business associations, case studies will be analyzed to help the trainees better learn how to perform PCF in real
NGOs, and governments that work with industry situation
in
joint projects.
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Ecovane Environmental CO,. LTD

Tel: +86-21-61931118
Email: greenevents@ecovane.cn Your Strategic Partner for Green Competitive Advantage
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Date: 30/5-31/5; 29/11-30/11

Design for sustainability (DfS) for professionals

Wi Course code: EV-03-DfS
T Al A T 8 i

About DfS and the course

DfS is a vibrant, dynamic, forward-looking discipline that questions why things are the way they are, and
proposes how they could, and should be. It is becoming a key strategy motivating many of today’s companies,
Benefit from Training including Philips Electronics, Interface, BMW, Electrolux — to name but a few. This training program is dedicated
o to provide trainees with DfS guidelines, tools and case studies to help companies meet the challenge of
Through the training, you should be able to improving sustainability of products / service to secure long-term success.
create outcomes that are environmentally
necessary, socially desirable, culturally Professionals involved in designing new products (or re-design current products) are key players in helping
acceptable and economically appropriate. realize a more sustainable future, you‘ a.re at the s.lg.nlflcant point of conJunctlFm between technological and
cultural worlds, and therefore in a privileged position to capture and act on signals for change. The future
challenge for designers is to understand the critical role you play in shaping our future and to use this ability and
skill set to move design into a more sustainable future.

Testimony
It was a pleasure to meet people through the training and | especially appreciate

Bill’s LCA conduct instruction as | found it very beneficial.
WORLD
RESOURCES
INSTITUTE

Who should attend Content of Training
Professionals involved in
product innovation and sustainability, including Overarching DfS approach
innovators, Basic concepts & strategies; Environmental assessment tools (LCA, toolkit, etc.);
product developers, company executive In-the-box DfS (incremental innovation): product Re-design;
managers, out-of-the-box(radical innovation): new product development & Product Service
environmental managers, intermediates such as System;

consultants, centre of excellence, and
researchers. It is also relevant for professionals
from business associations,

NGOs, and governments that work with industry
in

joint projects.

DfS (or Ecodesign) strategies for different industry
packaging; textile and clothing; furniture; electronic and electrical products; building
supplemented with numerous case studies

Conceptual change for successful eco design

o\ N SO R AT R R B, AldE Rethinking material culture; reassessing “good” design; design, reframing design fg
ERBH AR, ERFEAR, SHEE, sustainability; sustainability and the human spirit; intellectual and aesthetic
NG, DA, gEfihal, HERAR understandings of design;
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Email: greenevents@ecovane.cn Your Strategic Partner for Green Competitive Advantage
T I LG I SEBY R ] FF AL 23 €5 7 5 ) [ s 1A 1


http://www.ecovane.cn/events/register.asp

Strategic Product Green Innovation, communication and Management
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Objective of Training =======+ / About green management and the course \
During the interactive course your question Green was interpreted as cost and burden by many executives in the 20 century, apparently there were not so

many legendary companies whose success was due to the merit of ‘green’, but time has changed since the end of
last century, many companies realized already: to keep the taste of success fresh, green is a new and valuable
solution for cutting edge competitive advantage. But how?

about green and its relationship with business,
profit, value chain and success will be
discussed and answered, you might be

triggered or inspired by the adventurous green In this course we try to uncover the secret veil of green innovation and breakthrough, by sharing theories, telling
programs from the world renowned top green both successful_and failed storles.and c.a.se studies from pioneers, and |nt.eract|ve Q&A. We h.ope the course can

. . help you make important strategic decisions about going green and confidence of managing it, until continuous
wave riders for your own success with Green.

\SUCCESS. /

5\\\“\

Content of Training

WhO ShOUId attend======== Green management and business
C level executives What is the concept about green product, eco design and its relationship to profit, competitive advantage,
Senior product and strategic managers; value chain

Sustainability directors
Green management approach and tools

How to develop a green structure, policy and procedure? How can we make win-win from green products?

L, What is the process of product based environmental management? What tool can be used during this
HE AT B 20 process?
BEURT™ i SR P 2 P
EESE9,-4295Y ) Green Communication

Why is communication important? How to conduct internal and external green communication? What is
stakeholder analysis and value chain management?
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Eco design in house training
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( Benefit from Training \

Building the necessary green capacity for the
competitive advantage;

Accumulate knowledge and experience from
peers and best practices;

Smooth the barriers and set priorities for each
participant for the future job going green;

QVIake money and success with green. J

Who should attend
Professionals involved in product innovation and
sustainability, including representatives from each
department.
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A EZSP ST TRRUAE .

Registration
= i

http://www.ecovane.cn/events/register.asp

Course code: EV-05-ED

About green and the course
This tailored course is for none environmental expert mainly but not expert, the message is simple and clear:
make green a success in the company, using plain language (in the other words, no esoteric environmental
language) and practice to show the knowledge and approach to succeed with eco design, the purpose of the
training is to start or enhance the eco design program in the company and make sure it is a success instead of a
failure.
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Content of training, and training need ARG AR E A
matrix for various department (right) RIE|&|F| KM G| 8

1. Ecodesign ABC

2. Environmental policy and vision

3. Product based environmental management
Benchmarking method

Environmental analysis and assessment llllllll

4.  Green Product indicators
Energy
Material
Packaging and transportation
Chemical tracking and management
Supply chain management
Green communication and marketing 4
Product recycling and end of life

Green legislation and regulation
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Speakers, registration and others
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Mr. Kung received hIS' BS in Thermal Energy Engmgerlng Dept. fr.om S'ha'nghal Jiaotong U.nlver5|ty, China, his MSc in Eco- ERERLE L, BEREIE, email, A%
technology and Sustainable Development from Mid Sweden University in Sweden, He is also a post graduate from BTH R L HEAT 4 )
(Sweden) on strategic sustainable development. AN DL N Ve [
Mr. Kung has over 10 years’ working experience on sustainability issues, including EHS, LCA and energy management, he gree{ley‘ent s@ecovine. cn J'JF?':E??ET: FJEEWEJ
is now the founder and managing director of Ecovane, a member of global LCA partner network in China and Hongkong. WATTREEM 2, AL B TR AT — A
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Dr.Scott M, LCA¥ZIRIA], FRELCAETELKEE
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Other Trainers

Ms. Susie W, Ecovane LCA consultant, LCA trainer ] o
Dr. Tim G, Senior LCA expert, Ecovane LCA training partner «;I ﬂﬂ
Dr. Stevel A.B., Senior Enterprise Green Strategy Consultant, formal Philips Senior Eco design advisor
, Ecovane training partner

Dr. Scott M, Senior LCA expert, Ecovane LCA partner
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Ecovane Environmental CO,. LTD
Tel: +86-21-61931118

Email: greenevents@ecovane.cn Your Strategic Partner for Green Competitive Advantage
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